Subject name: subject code: weekly/semester hours:

Sociology GUXSO2CBNF full time: 1Lc+2Pr+0lab
GUXSO2CBLF part-time: 5Lc+10tgy+0lab
Credits: 4 Pre-requirement: -
Requirement: exam
Subject owner: Beosztas: Faculty and Department name:
Dr. Hovényi-Nagy Fruzsina assistant Keleti Kéroly Faculty of Business and Management
professor Department of Business Sciences and Digital Skills

Way of Assessments:
Signature condition: attendance at the lectures (absence according to SER of OE)
Examination: written, 60 minutes, 45 points, 60% of which is satisfactory (2)

Course description:

The place of sociology in the scientific system, its tasks, research areas, and research cultures. The
conceptual approach of sociology, the characteristics of the sociological perspective, and the sociological
analysis of the most important social phenomena and processes.

Basic concepts and paradigms in sociology.

Detailed description of the subject, schedule

Education Topics for lectures and practices
weeks

1. Module 1 Discussion: Introduce Yourself

2. Module 2 Discussion: Sociology Research

3. Module 3 Discussion: Socialization

4. Module 4 Discussion: Agents of Socialization

5. Module 5 Discussion: Deviance

6. Module 6 Discussion: Stratification

7. Module 7 Discussion: Race and Ethnicity

8. Module 8 Discussion: Marriage and Family I.

9. Module 9 Discussion: Marriage and Family II.

10. Module 10 Discussion: Education

11. Module 11 Discussion: Politics and Sociology

12. Module 12 Discussion: Aging and the Elderly I.

13. Module 13 Discussion: Aging and the Elderly II.

14. Summary

Mid-term requirements

Midterm papers, exams, submissions:
1. Writing one colloquium test during the semester

The signature requirement, the method used to form an exam mark:

The signature requirement is to participate in classworks according to the TVSZ.

Professional competences to be acquired

a) knowledge

- Knowledge of the fundamental, broad concepts, theories, facts, national economic and international
contexts of economics, relevant economic actors, functions and processes.

- Knowledge of the rules and ethical standards of cooperation in projects, teams and work organisations,
project management.

- Comprehensive knowledge of the basic facts, directions and boundaries of the subject area of trade and
marketing, the structure, functioning and interrelationships of economic and professional
organisations, the behaviour of actors, the external and internal environmental, behavioural,
informational and motivational factors that determine it.

- Knowledge of the main contexts, theories and concepts related to the field of society




b) abilities
- Follows and interprets global sociological processes and changes in societies
- Understand and use the typical online and printed literature in the field of sociology
- The ability to present professional proposals and positions, professionally formulated from a conceptual
and theoretical point of view, orally and in writing, in Hungarian and in a foreign language, according
to the rules of professional communication.
- Ability to identify economic, marketing and commercial problems, to plan and implement solutions to
them.
- Ability to cooperate with other fields of knowledge and socio-economic subsystems.
- Ability to communicate in written, oral and modern info-communication tools in a foreign language.
¢) attitude
- In the effort to achieve quality work, he/she is problem-sensitive, proactive, constructive, cooperative and
proactive in projects and team work.
- Receptive to new information, new professional skills and methodologies, open to new tasks and
responsibilities requiring autonomy and cooperation.
- Seeks to develop his/her knowledge and working relationships, in cooperation with colleagues.
- Efforts to make self-learning a means to achieve their professional goals.
- Seeks to take decisions in complex or unexpected decision-making situations, taking full account of legal
and ethical standards.
- Receptive to the opinions of others, sectoral, regional, national and European values (including social,
social and ecological, sustainability aspects).
d) autonomy and responsibility
- Independently carries out and organises the tasks defined in the job description under general
professional supervision.
- Assumes responsibility for his/her analyses, conclusions and decisions.
- Assume responsibility for compliance with professional, legal and ethical standards and rules relating to
work and conduct.
- Gives presentations and conducts discussions independently. Participates independently and responsibly
in professional forums within and outside the organisation.

Literature
Required:
https://courses.lumenlearning.com/wm-introductiontosociology/
Recommended:

Giddens, Anthony (2009): Sociology. 6th Edition. Amazon co. uk. ISBN: 13:978-0-7456-4357-1




